Zrii Message Points

Here are some points with punch for ads, etc.

1. Bill Farley, the quintessential entrepreneur has founded a powerful new company, and YOU can join him! 

2. A multimillionaire tells you he has a business opportunity for you... You say??? 

3. The Zrii prosperity plan is revolutionary in the network marketing business. Zrii provides incentive and support for beginners as well as 25 year veterans of the business. 

4. Sometimes opportunity knocks. This time it is kicking in the door! Zrii. 

5. How many new businesses have to wait for years to regain investment capital? With Zrii starting a new business has never been less daunting! 

6. The Chopra Center founded by Dr. Deepak Chopra and David Simon wholeheartedly endorses Zrii 

7. Just like you tell your kids, “Be careful of the company you keep.” The Chopra Center has a reputation for deeply caring about personal health and emotional well being in the individual. At Zrii we are proud to have our product endorsed by such an organization. 

8. Q: What can you learn from a 5000 year old document about healthy living? A: A lot! 

9. A truly healthy nutritional supplement will provide more than a single super ingredient but provide a formulation that grants access to the nutrition that fruit provides. Zrii is a complex ensemble with a superstar in Amalaki and a supporting cast to truly support your ability to benefit from it. 

10. Ancient wisdom meets modern science. 

11. Its legacy is over 500 years old, its future is now. Amalaki. 

12. Zrii. Enliven your tongue! 

13. Don’t just reach for the stars, catch one! See how Zrii can change your life inside and out. 

14. Is your job missing trust, integrity, growth, a future?  You need leadership. You need Zrii! 

15. Zrii. Network marketing for grown ups. 

16. Network marketing goes mainstream. Zrii. 

17. Take charge of your health. Take Zrii. 

18. Renew your body and mind with Zrii. 

19. Drink in rejuvenation. Zrii. 

20. 5 Star Success with Zrii! Best management team. Best CEO. Best Product. Best Compensation Plan. Best Field Leadership. Our success is sealed, who wants a piece of it?

Here are some messaging guidelines that should help you in grounding your ads and events in the Zrii brand:

· The Zrii brand is personified in Bill Farley. When we use the terms light, luster, splendor, beauty, good fortune, prosperity, and wealth, we can see someone like Bill looking back at us. This is evident in his determination to live a healthy lifestyle as well as develop meaningful personal relationships, and powerful brands in the business world. Ask yourself, “How do you expect your life to unfold in 30 years?” Bill has asked those questions and pursued the results he desired on many levels and can now look back with a satisfaction of achievement and an obligation to help others achieve their dreams as he has. You can find a lot more information regarding Bill at http://www.horatioalger.com/members/member_info.cfm?memberid=far86
· The Chopra Center has whole-heartedly endorsed the Zrii brand. The reason for their endorsement is simply a common vision our two companies share. It is a belief that the founding principles of Ayurveda “The science of Life” developed so long ago DO apply to a contemporary world. The combinations of foods and nutrients we put into our bodies is often taken for granted in our daily routine. More specifically we have a shared belief that the Amalaki fruit in the appropriate formulation with other powerful ingredients has the opportunity to be a profound intervention for good in the lives of people who include it in their diet. At the end of this email there is more info the speaks directly to the formulation and benefits of the product.

· Deepak Chopra is certainly important to the story of Zrii however, please let me caution you on a couple of aspects regarding placing Deepak as central to our brand.

· Deepak is only involved in Zrii in the context of the Chopra Center. Deepak does not “endorse” the product, the Chopra Center endorses the product. This structure was defined by Bill Farley and Deepak themselves and we must abide by the rules and restrictions of their agreement. This should in no way concern you regarding a commitment from either party it is simply an opportunity for Zrii and The Chopra Center to increase brand awareness and further establish themselves in their markets, a mutually beneficial relationship. 

· What are the restrictions? Stick to this rule: if you EVER mention Deepak Chopra, mention him in conjunction with the Chopra Center and Dr. David Simon the president of the center. You can learn more about Dr. Simon @ http://www.chopracenter.com/124033.html
· I would focus the majority of my collateral efforts on the two main products we offer. Zrii the juice, and maybe more importantly, the Zrii independent Executive Opportunity. All of the information above is simply to provide context and good will for these two products. 

· Another aspect I think worth focusing on is to focus on the product in context. Show how different people at different stages in life can benefit from incorporating it into their life. Think about it... How many people took vitamins in the 50’s? Well now many people take a vitamin supplement today, substantially more because folks have seen how they can truly benefit their health. Zrii is not entirely different from this perspective. We have a product that they ought to try for similar reasons.

Thanks for help to make Zrii such a unique brand!

